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Pariser Has a Complete Line of  
Products and Systems For Every Need

91 Michigan Avenue, Paterson, NJ 07503
(800) 370-SOAP x428 or (262) 930-3160 Cell
thush@pariserchem.com   •   www.pariserchem.com

Contact your local Pariser representative Tim Hush for more information.

•  Laundry chemicals —  
industrial, commercial, 
institutional

• Fire restoration

•  Water treatment 
systems — boiler, cooling 
tower, waste water

• Warewashing

•  Dry-cleaning and  
wet-cleaning chemicals

•  Maintenance chemicals
• Janitorial supplies
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President’s Message
Greetings Fellow Dry Cleaners!

I can’t believe that when you read this, the year will already 
be half over.  Time really passes us by quickly.  We will have at-
tended the Brewer Game as an organization.  While the num-
bers were down, those in attendance, I’m sure, had a good 
time.  We have been doing this event for the past few years, 
and I always enjoy spending time with fellow dry cleaners and 
watching the Brewers.

Our next event will be the Fitzgerald Golf Outing in June.  
Have you registered yet?  We moved it up a week this year in 
hopes of better weather.  This is another great day of network-
ing with fellow dry cleaners and our allied trade representa-
tives.  You are also helping a good cause in raising money for 
the Fitzgerald Scholarship.  Can’t or don’t golf?   Join us for 
dinner and door prizes!

On September 19th and 20th, we will be hosting a boat cruise; 
dinner (Thursday, September 19th) and then a trade show on 
Friday, September 20th.  We are working on securing speakers 
for the event.  There will be an amazing silent auction of nu-
merous types of items.  Please put this on your calendar and 
plan on attending.  

In June we have the Clean Show in New Orleans.  DLI has listed 
their seminar topics and speakers on their website.  If you are 
planning on attending, look it up.  I have picked up many interest-
ing ideas to take back to my team to implement.  

Have you had time to check out our new website?  You can now 
register for events online!  Have you checked out your informa-
tion?  Is everything correct?  Do you have any comments or sug-
gestions for us?  Please, please reach out to us.  We value your in-
put!  We are all in this together and want to see everyone succeed!  

I hope to meet some of you at upcoming events.  If you can’t make 
them, send me an email letting me know what works better for 
you and your business so that we can include you.  My email is 
ellie@lakemillscleaners.net.  My father-in-law used to be heavily 
involved with WFI years ago and then stopped attending.  My hus-
band, Lance, and I started attending events after his passing.  I am 
glad that I did.  I have learned so much and met some extraordi-
nary people along the way.  I reach out to them with questions, 
problems, and just asking some advice.  We are here to help!

Wishing all of you a great summer!
Ellie Tarnutzer

Text Label Printer
Permanent Clothing 
Label Cartridges 
Eliminate paper tags 

Scanner/barcode
Pre-printed sequentially numbered 
heat seal barcode labels in one 
day, Four sizes with or without 
a side stripe

Heat Seal Presses
You Deserve the Best! 
The Ultimate Heat Seal Machine
  Choose from 3 models, 7 interchangeable   
   lower platens, single or dual heat
        115V or 230V    2 Year Warranty
           Proudly Made in the USA • Built to OSHA Standards

Save Time, Labor and Money 
with EzProducts

Stop Shaking Out Shirts 
Genuine MBH Rope-Ties 
& Zip-Ties
Five Colors available for special handling, finishing or routes

Molly the 
HangerDolly 
Easily store 
and transport 
500 hangers

EzLabelOff 
Removes heat 
sealed labels from 
most fabrics

Toll Free

877.906.1818
www.ezpi.us
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We Find Funds. We Clean Up. You Stay Open.®

We’re a full-service environmental consulting 
firm that has cleaned up more dry cleaning sites 
than any other firm in the USA. We’re the only 
firm that focuses on finding the money to pay 
for investigation, cleanup, and legal defense. 
We restore the value of your property while 
protecting you from regulatory and legal issues. 

Turning environmental 
liabilities into assets

     enviroforensics.com  866-888-7911 Stop by our Clean Show booth #4664



Running a small business can be 
extremely rewarding but includes 
challenges. One of the most im-
portant aspects of your business 
planning is also one of the tough-
est, and most owners ignore it all 
together. I’m talking about bud-
geting.  If you just cringed hear-
ing that word, relax, this article is 
intended to give you some tips to 
get your budget set and keep your 
business’ cash flow on track.

By creating a workable budget, you can track cash on hand, 
expenses, and the revenue you need to keep your business 
growing – or at least going.  When you take the time to put 
the numbers to paper, you increase your chances of tracking 
them to ensure your business succeeds, helping you anticipate                   
future needs, spending, profits and cash flow.  Proper budgeting 
also allows you to identify problems before they become major          
issues, giving you the ability to course correct in real time.  Your 
budget should be updated monthly with the actual revenue 
and expense numbers so that you’ll know if you’re on target or if 
you need to adjust to maintain your profitability.

It is important to be as realistic as possible when building a bud-
get.  Everyone would love to double their sales annually, but 
the odds of that happening are slim.  When projecting monthly 
revenue, it would be wise to use your previous 12 months as a 
guide.  Unless you’ve made investments in growth (new market-
ing, better people, improved technology, upgraded equipment, 
etc.) it is hard to argue that you will experience high growth in 
your revenue production.  When rounding your revenue goals, 
it’s best to round down.  Over shooting your target would help 
increase profitability but missing your production numbers and 
hitting your expense numbers could spell trouble.

Once you’ve got your sales estimates in place, you will need to 
determine the expenses associated with creating that revenue.  
Your expenses can be categorized into 3 sections: fixed, variable 
and semi-variable.

Fixed costs remain the same regardless of your sales production.  
Examples include rent, loan payments, leased equipment, and 
insurance.

Variable costs are linked to the service you provide and sales vol-
ume.  Examples include utilities, cleaning solution, hangers, and 
delivery costs.

Semi-variable costs are fixed but can be variable based on vol-
ume of business.  Examples include salaries and advertising.
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TRI-Supply Co. 
“Serving much of Wisconsin every 2 weeks, other parts at 

least monthly. 
We have 6 salesmen to serve you.” 

800-289-0653
955 Industrial Court 
Loves Park, IL 61111 

Dry Cleaning Salesmen 
Mike Malartsik-Northern area 

 John Kratz-South Central area 
Marty Goldblatt-Milwaukee area 

Laundry Technician/ 
Salesman 

Corey Falkner—Wisconsin 
Industrial Sales 

Jim Duffy 

Budgeting – You Know You Should, But Do You Know How?
By Nick Kolbenschlag, Crown Wealth Group

When calculating your operating expenses and setting your indi-
vidual category budgets, it’s best to use your prior year financial 
statements as they will show you what you’ve done historically.  
When setting your expense budget, it is best to round up.  If you 
spend less than budgeted, you have increased profitability.

When you subtract your estimated expenses from the projected 
sales figures, you will be left with your estimated gross profit.  
If the number is not what you were hoping for, you’ll need to 
find ways to increase revenue production, decrease expenses, or 
both.

Getting your first budget in place can be a difficult task but once 
you do, you’ll have a much better understanding of your busi-
ness and can plan for the profitability that you seek.  If you stick 
to updating your budget monthly, resetting your annual budget 
will become easier and more accurate.  When you know your 
numbers, you have a higher chance of creating the success you 
seek.

As a Personal CFO, Nick Kolbenschlag is responsible for the coordination 
of all aspects of his client’s financial life and accountable for them achiev-
ing both their business and personal life goals. Prior to launching Crown 
Wealth Group, he joined GCG Wealth Management to build out their Per-
sonal CFO division and remains their Director of Personal CFO Services.  
He earned his Bachelor’s degree in Finance, with a minor in Accounting, 
from North Carolina State University. He can be reached at Nick@crown-
wealthgroup.comand his company website at www.crownwealthgroup.
com.

NOTE: This item originally appeared in the Fall 2018 issue of Caroling 
Clean, the newsletter of the North Carolina Association of Launderers 
and Cleaners, a DLI state affiliated association.
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ADA on the Web:
Should your website be ADA Accessible and Compliant?

If your website is involved in commerce, as many sites seem to be 
in this current era of e-commerce, and if it falls under one of twelve 
protected categories of facilities, then it is very likely that your 
website must be compliant with the requirements of the Amer-
icans with Disabilities Act of 1990, or more commonly known as 
the ADA. A federal court judge recently ruled, in just such a case, 
that the website of a large grocery store chain, Winn-Dixie Stores, 
Inc. in Florida, must be made ADA accessible1, and more such cas-
es seem likely in the future. However, these ADA website require-
ments apply in certain circumstances, and website owners are 
likely to be wondering whether the requirements apply to their 
sites, and if so, what makes a website ADA compliant?

Title III of the ADA prohibits the owner of a place of public accom-
modation from discriminating “on the basis of disability in the full 
and equal enjoyment of the goods, services, facilities, privileges, 
advantages, or accommodations of any place of public accommo-
dation . . .2 .” The ADA defines public accommodation to refer to 
certain private entities if their operations affect commerce and if 
they fall into one of the twelve specified categories of operations, 
which includes such places as hotels, restaurants, movie theaters, 
places of public gathering, retail establishments such as grocery 
stores and shopping centers, and several others3. The primary 
question that has divided the federal courts in disputes over this 
type of issue is whether the ADA limits places of public accommo-
dation to physical spaces.

In answering this question, courts have analyzed whether a web-
site is heavily integrated with physical store locations and oper-
ates as a gateway to the physical store locations. If the website is 
heavily integrated with physical store locations, then courts have 
found that the website is a service of a facility that is a public ac-
commodation and is therefore covered by the ADA. Alternatively, 
when a website is not connected to a physical store or facility lo-
cation, then that website is not likely to be covered under the ADA 
accessibility requirements. This analysis is going to be fact-specific 
to your website and facility, but there were a few facts in the Winn-
Dixie case that are enlightening in determining whether your 
website is a public accommodation. The court held that, in order 
for those with disabilities to have “the full and equal enjoyment of 
the goods, services, facilities, privileges, advantages, or accommo-
dations …” as non-disabled customers, Winn-Dixie was required 
to have made its website accessible or available to disabled users. 
Some of the online features that Winn-Dixie provided on its web-

site, which were not accessible by the plaintiff in the case (who 
was visually impaired) or by other similarly disabled users, includ-
ed an online pharmacy management system, the ability to access 
digital coupons that linked automatically to a customer’s rewards 
card, and the ability to find store locations.

As a result, the court ruled that Winn-Dixie was required make 
their website ADA accessible, and it issued an injunction against 
Winn-Dixie to that effect. In addition, although the ADA does not 
permit the award of damages to the prevailing plaintiff, the plain-
tiff may recover reasonable attorneys’ fees, as determined by the 
court. Therefore, if your facility is a public accommodation and 
it affects commerce, and if your facility’s website is heavily inte-
grated with physical store locations and operates as a gateway to 
those physical store locations, then it likely must be made avail-
able to those with disabilities, particularly the visually impaired. 
While certain federal appeals court circuits have held that a place 
of public accommodation must be a physical space, including 
the Third, Fifth, Sixth, and Ninth federal appellate court circuits, 
it seems likely that the physical space requirement is going to be 
the exception rather than the rule, especially as businesses make 
more and more of their features, sales, and messages regarding 
their facilities available on their websites.

There is one other possible argument to be made against making 
a website ADA compliant, an argument that didn’t get much trac-
tion with the court in the Winn-Dixie case, which is the question of 
whether it would be unduly burdensome to make a website acces-
sible to visually impaired individuals or otherwise ADA-accessible. 
However, the court relied on statements made by Winn-Dixie cor-
porate representatives that making their website ADA-compliant 
would be feasible. It is difficult to foresee any other court giving 
this argument much credence, given the relatively low cost of im-
plementing changes to make a website ADA compliant, particu-
larly for a larger business or retailer such as Winn-Dixie.

For purposes of comparison, ADA Compliance-like requirements 
also apply to agencies and departments of the federal govern-
ment under the 1988 amendments to Section 508 of the Rehabil-
itation Act of 19734. This law, similarly to the ADA requirements, 
requires that “each Federal department or agency, including the 
United States Postal Service, shall ensure, unless an undue bur-
den would be imposed on the department or agency, that the 
electronic and information technology allows, regardless of the 

CONTINUED...
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1 Gil v. Winn Dixie Stores, Inc., Case No. 16-23020 - Opinion, Verdict and Order, S.D. Fla., June 12, 2017.
2 42 U.S.C. § 12182(a) General Rule
3 42 U.S.C. § 12181(7) Public Accommodation
4 29 U.S.C. § 794 (d) - Electronic and information technology
5 29 U.S.C. § 794 (d)(a)(1)(A) (i) and (ii). 6 82 Fed. Reg. 5790, Final Rule Published January 18, 2017. See also 36 CFR Parts 1193 and 1194.
7 https://www.access-board.gov/the-board
8 https://www.w3.org/TR/WCAG20/
9 http://wave.webaim.org/
10 https://developers.google.com/web/tools/lighthouse/

type of medium of the technology individuals with disabilities 
who are Federal employees” and “individuals with disabilities who 
are members of the public seeking information or services from a 
Federal department or agency to have access to and use of infor-
mation and data that is comparable to the access to and use of the 
information and data by such members of the public who are not 
individuals with disabilities5.”

Website owners are likely to be wondering then what they can do 
to ensure that their website is ADA compliant and accessible to 
people with disabilities. There are typically three types of require-
ments for a website to be compliant. First there are technical re-
quirements, which includes the software and operating system of 
the site, and these systems must be compatible with commonly 
available assistive technologies, such as programs that will read 
text from the screen aloud for a visually impaired user. Second, 
there are functionality requirements, which require that the entire 
system and website should be usable by someone with disabili-
ties, such as features that would enlarge the text of the webpage 
without drastically changing the layout of the site, or which would 
allow for navigation on the page using only arrow keys rather than 
a mouse. Third, there are support requirements, which means that 
support documents and information should also be available to 
and accessible by those people with disabilities.

On January 18, 2017, the U.S. Access Board published a final rule 
updating accessibility requirements for information and commu-
nication technology (ICT) covered by Section 508 of the Rehabilita-
tion Act and Section 255 of the Communications Act of 19346. The 
Access Board, created in 1973, is an independent federal agency 
that promotes “equality for people with disabilities through lead-
ership in accessible design and the development of accessibility 
guidelines and standards under the ADA, the Rehabilitation Act, 
and other related federal Acts7.” The Access Board also promul-
gates rules for the ADA Accessibility Guidelines (ADAAG), which 
are federal rules governing the accessibility requirements for facil-
ities to meet the requirements of the ADA. While ADAAG does not 
specify any particular web guidelines, the Access Board final rule 
promulgated in January 2017, specifies the governments intent 
and requirement to follow and incorporate the Web Content Ac-
cessibility Guidelines (WCAG) 2.0 by reference and applying Level 
A and Level AA Success Criteria and Conformance Requirements 
to websites, as well as to non-web electronic documents and soft-
ware. The WCAG 2.0 is a globally recognized, technology-neutral 
standard for web content. The final rule applies WCAG 2.0 not only 
to web-based content, but to all electronic content. Implement-
ing the WCAG 2.0 also is intended to promote international har-
monization of standards, as the WCAG 2.0 is referenced by, or the 
basis for, standards issued by the European Commission as well 
as multiple individual European countries, Canada, Australia, New 
Zealand, and Japan.

The WCAG 2.0 provides numerous guidelines which define how 
to make Web content more accessible to people with disabilities. 
The accessibility requirements involve a wide range of disabilities, 
including visual, auditory, physical, speech, cognitive, language, 
learning, and neurological disabilities. Some examples include: 
onscreen text must meet a minimum contrast ratio against the 
background on the website; the website must be fully navigable 
via keyboard only; the site should be navigable with screen read-
er software; and the site must handle text scaling up to 200% 
without causing horizontal scrolling or content-breaking layout 
issues. The guidelines are divided into four basic categories, or 
Principles: 1) Perceivable, meaning that information and user in-
terface components must be presentable to users in ways they 
can perceive; 2) Operable, meaning that the user interface com-
ponents and navigation must be operable; 3) Understandable, 
meaning that information and the operation of user interface 
must be understandable; and 4) Robust, meaning that content 
must be robust enough that it can be interpreted reliably by a 
wide variety of user agents, including assistive technologies8.

There is also a variety of software available that can test whether 
your website is compliant with the ADA standards. These soft-
ware programs include WAVE9, or the web accessibility evalua-
tion tool, and Lighthouse10, which is an open-source, automated 
tool for improving the quality of web pages. An IT consultant will 
be able to ensure website compliance, as well. In any case, it is 
important to ensure that your website, and other necessary fea-
tures of your business, are fully compliant with the ADA require-
ments, as there a number of lawsuits ongoing throughout the 
country in which disabled persons are seeking to enforce their 
rights and their reasonable access to goods and services avail-
able to the public. Furthermore, standards and technologies are 
of course constantly evolving, as the WCAG recently released the 
2.1 requirements in June, 2018; being slow to evolve with these 
changes will likely only delay and possibly increase your costs 
down the road. Failing to become, and maintain, ADA compli-
ance not only leaves your business open to potentially expen-
sive litigation, but it may also inadvertently exclude potential 
customers from accessing and using your products or services.

Additional Information:
https://www.section508.gov/manage/laws-and-policies

https://hackernoon.com/ada-compliance-lawsuits-and-your-
web-presence-797ef03cdef2

https://www.boia.org/blog/is-website-accessibility-re -
quired-under-the-ada

https://www.logicsolutions.com/508-ada-wcag-accessibility-dif-
ference/
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Do you have environmental 
contamination?

"The people at EnviroForensics have done 
everything that they said they would do and 
more. The team at EnviroForensics pulled 
together my historical insurance information and 
worked with me to develop a strategy to use 
those old policies to pay for the investigation 
and remediations of the environmental impacts 
on all three of my dry cleaning sites. It sounded 
too good to be true, but true to their word I 
have spent very little out-of-pocket and my dry 
cleaners are on the way to being contaminant 
free properties."

- Dan Martino, Sr.
Martino's Master Drycleaner

"The team at EnviroForensics has been very 
helpful. Their in house Insurance Archeologist 
assisted us in fi nding and compiling the 
historical insurance assets of Klinke Cleaners. 
EnviroForensics worked with us to formulate 
a plan and they were able to take our old 
General Liability Policies and make claims 
on our behalf to the insurance companies. 
EnviroForensics was able to engage 
our insurance carriers and are now our 
environmental consultant...They interface for us, 
with the insurance carriers, the attorneys and the 
state reugulators so we can spend our time and 
energy running our business."

- Steve Klinke
Klinke Cleaners

�����������������

We’ve cleaned up more dry cleaning sites than any other environmental fi rm in the USA. We’re the leader in 
applying old insurance policies to pay for the investigation and remediation of contamination and legal fees. 
Here's what some of our clients have to say.

“The strategy [EnviroForensics] presented gave 
me confi dence to take the steps to investigate 
and clean up the PERC contamination that 
would otherwise devalue my business. I am 
doing it now rather than waiting until I want 
to sell or leaving an unpleasant legacy for my 
family… I like being in the driver’s seat and I am 
responsible for making my community a better 
place to live.”

- Vince Henderson
Wolford Cleaners

“I would encourage every one of my peers to 
face this problem head on, and the sooner the 
better. It is a long process and thinking that you 
can put it off until you want to retire or sell is 
only putting yourself that much further behind in 
achieving those goals.  The time is right to do it 
now.”

– Gary Maloney, 
Nu-Yale Cleaners

     enviroforensics.com            262-290-4001              N16 W23390 Stone Ridge Dr., Suite G, Waukesha, WI 53188 
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Chemical and laundry 
engineering special-
ist Christeyns is fully 
supportive of the Men-
tal Health Awareness 
Week 2019, hosted 
by the Mental Health 
Foundation and which 
takes place this week 
from 13 to 19 May.

According to the NHS, 
one in four adults 
experience mental 
illness.  Working con-
ditions and the work-

place environment can have a huge impact on mental health 
whilst also influencing performance at work.

Christeyns firmly believes it is part of an organizations’ respon-
sibilities to take a proactive, preventive approach to employee 
mental ill health. During the course of the week the firm will fur-
ther encourage conversations on mental health with a focus on 
a different mental health topic each day.

“In our business, health and safety is an absolute priority,” said 
Christeyns HR manager Sarah Dufton. “Mental health wellbeing 
forms part of this agenda and is just as important as physical 
illness. As an employer, we have a large part to play in building 
awareness and understanding. Following a review last year of 
our mental health support offerings and policies, we have in-
vested a considerable portion of our HR budget into this import-
ant area.”

Christeyns identified several training activities, resources, and 
assistance programmes that are now rolling out across the UK 

Supporting Mental Health In The Workplace

group of companies. The initial part of this rollout was to train 
volunteer mental health first aiders, (MHFAs), the first group 
completed training in November 2018 and a further ten individ-
uals will undergo similar training next month.

The role of a MHFA in the workplace is to be a confidential point 
of contact for employees who are experiencing a mental health 
issue or emotional distress. MHFAs are valuable in providing 
early intervention help for someone who may be developing a 
mental health issue.

“My reason for volunteering was really simple,” said Debbie 
Sproul in Payroll, one of the MHFA team. “I have known quite a 
few people who have taken their own lives and if I could help 
prevent just one then for me it would be ‘job done’.  I believe 
there is still a taboo surrounding mental health and by having 
MHFA’s we can help to break down these barriers and show peo-
ple it is okay to talk about what’s going on in their head.”

“It is crucial that we ensure all members of our workforce are 
equally informed, and are able to understand and identify po-
tential mental health issues,” added Sarah. “Although a lot of 
great work has been carried out in society to build awareness 
of mental health issues and their impact over recent years, we 
still, as individuals, tend to overlook or neglect our own mental 
health.”

Following the completion of the MHFA training, Christeyns will 
launch a timeline to build awareness for everyone in the busi-
ness, with enhanced training for line managers and a mental 
health manual will be issued outlining related policies, assis-
tance programmes, summary facts and useful information. Every 
second management team briefing will also include a section on 
mental health, to keep the topic front of mind.

Save The Date
Dry Cleaning Expo

September 19-20, 2019

Held at the WFI Office
11801 W. Silver Spring Dr., Suite 200

Milwaukee, WI 53225LIVE & Silent

Auction

Motivational
Speaker

Exhibitors

Networking

Food

Drinks
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No two businesses 
are alike,
their insurance coverage 
shouldn’t be either.
Every business is different. That’s why we listen carefully to your unique needs and 
partner with a vast network of local agents to provide you with tailored coverage to protect 
your business. For more than 100 years, we’ve helped all types of businesses thrive. 
With coverages like commercial auto, workers compensation, and business owner’s 
policy (BOP), we can help do the same for you. Contact Matt Cruise at Robertson Ryan 
& Associates, 800-258-0277, or visit libertymutualgroup.com/business to learn about 
the coverages we can offer your business.

Liberty Mutual is proud to sponsor the Wisconsin Fabricare Institute.

© 2017 Liberty Mutual Insurance. Insurance underwritten by Liberty Mutual Insurance Co., Boston, MA, or its affiliates or subsidiaries.
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Climate Change – Stay Tuned Juliana v. United States:
A Most Unique Lawsuit
By Donald P. Gallo & Sean W. Frye, Axley Brynelson, LLP

While there is some doubt amongst the political community as to the 
veracity of global climate change1 and whether or not the changing 
climate has been caused by human activities or to what degree, there 
seems to be little doubt amongst the scientific community about its 
legitimacy and the harm it is causing the environment, our economy2, 
and the health of future generations. That is the basis for a lawsuit that 
has been brought against the Federal Government, seeking to compel 
the government to take further action to protect future generations 
against the harmful effects of climate change.

In August 2015, a group of 21 young plaintiffs (ages 8 to 19) brought 
a lawsuit, Juliana, et al v United States of America, et al3, in the Unit-
ed States District Court for the District of Oregon alleging violations of 
their Civil Rights. This is certainly not the first and only climate case to 
have been pursued in our court system, as there are other state and 
federal court cases that have sought, for example, to force the govern-
ment to take certain statutory or regulatory actions, such as actions au-
thorized under the Clean Air Act to regulate greenhouse gas emissions. 
However, this case is groundbreaking because the Plaintiffs are making 
certain Constitutional claims and Public Trust Doctrine claims regard-
ing the rights of our youngest generation to enjoy an environment free 
from the potential harms wrought by climate change.

Juliana, one of the 21 plaintiffs and the lead plaintiff in this case, is also 
known by her full name Kelsey Cascadia Rose Juliana. Kelsey, 19 years 
old, is an interesting and inspiring young adult. A citizen of the U.S. 
and a resident of Eugene, Oregon and was born and raised in Oregon, 
Kelsey walked 1,600 miles from Nebraska to Washington D.C. in the 
Great March for Climate Action to raise awareness about the climate 
crisis during the fall of 2014. Kelsey alleges real harm caused “by the 
Defendants’ actions and inactions regarding carbon pollution and the 
resulting climate destabilization and ocean acidification. Specifically, 
Defendants’ actions have caused damage to and continue to threaten 
the resources on which she relies for her survival and wellbeing. Kelsey 
depends on the freshwaters of Oregon for drinking, hygiene, and rec-
reation. She drinks the freshwater that flows from the McKenzie River 
and drinks from springs in the Oregon Cascades on hiking, canoeing, 
and backpacking trips. Kelsey also depends upon the marine and estu-
arine waters of Oregon as a food source and a place of recreation and 
vacationing4.”

The other plaintiffs are from diverse locations all over the United States. 
Many are from Oregon or have some direct connection to the state, 
while others are from states including Alaska, Arizona, Colorado, New 
York, etc. Some plaintiffs are of Native American heritage, and all of 
them allege some direct harm caused by, and that is expected to be 
exacerbated by, climate change. Finally, one plaintiff, a 16-year-old citi-
zen from Pennsylvania, is represented by her guardian and Grandfather, 
Dr. James Hansen, the former director of the NASA Goddard Institute 
for Space Studies and a well-known Climatologist, Astrophysicist, and 
Adjunct Professor at Columbia University 5. Interestingly, Dr. Hansen is 
also a plaintiff, acting as a Guardian for future generations of Americans 
that will potentially be harmed by climate change.

The Plaintiffs contend that federal defendants’ policy on fossil fuels in-
fringes upon “Plaintiffs’ fundamental constitutional rights to life, liberty, 
and property4” without due process of law; the policy impermissibly 

discriminates against “young citizens, who will disproportionately ex-
perience the destabilized climate system in our country6;” and it fails to 
live up to federal defendants’ obligations to hold certain essential natu-
ral resources in trust for the benefit of all citizens. These complaints are 
framed as a constitutional argument, the claim being that the govern-
ment has violated the youngest and our future generation’s fundamen-
tal rights, a violation of the Due Process Clause of the Fifth Amendment.

The Plaintiffs alleged at the outset of their complaint that the U.S. gov-
ernment has known about the damaging effects of climate change 
for over fifty years, stating “that carbon dioxide (“CO2”) pollution from 
burning fossil fuels was causing global warming and dangerous climate 
change, and that continuing to burn fossil fuels would destabilize the 
climate system on which present and future generations of our nation 
depend for their wellbeing and survival7.” The Plaintiffs further alleged 
that the federal government continued policies that were detrimental 
and destabilizing to the climate, stating “Defendants [the Federal Gov-
ernment] also knew the harmful impacts of their actions would signifi-
cantly endanger Plaintiffs, with the damage persisting for millennia. De-
spite this knowledge, [the Federal Government] continued [its] policies 
and practices of allowing the exploitation of fossil fuels 8.”

The Plaintiffs have outlined a number of ways in which they seek the 
court to redress their complaints. First and primary among their claims 
for relief is that the Plaintiffs hope to persuade the court to declare that 
the “Defendants have violated and are violating Plaintiffs’ fundamental 
constitutional rights to life, liberty, and property by substantially caus-
ing or contributing to a dangerous concentration of CO2 in the atmo-
sphere, and that, in so doing, Defendants dangerously interfere with a 
stable climate system required by our nation and Plaintiffs alike9.”

Furthermore, the Plaintiffs would like the court to order “Defendants 
to prepare a consumption-based inventory of U.S. CO2 emissions; and 
to prepare and implement an enforceable national remedial plan to 
phase out fossil fuel emissions and draw down excess atmospheric CO2 
so as to stabilize the climate system and protect the vital resources on 
which Plaintiffs now and in the future will depend10.” More specifically, 
the Plaintiffs would also like the court to declare a section of the Energy 
Policy Act facially unconstitutional, and to invalidate a DOE contract to 
export Liquid Natural Gas from the planned Coos Bay terminal in Ore-
gon, to be operated by Jordan Cove Energy, as unconstitutional.

In summary, the Plaintiffs hope for the court to issue an order requiring 
the president, through his Executive Agencies, policies, and other pow-
ers, to immediately implement a national plan to decrease atmospheric 
concentrations of carbon dioxide to a safe level. The benchmark safer 
CO2 level is 350 ppm, which the Plaintiffs hope to achieve by the year 
2100 and is based on commonly accepted climate science as a legit-
imately safer level 11, but also a number that seems like it will be very 
difficult to achieve, given our society’s dependence on carbon-based 
fuels for transportation and energy needs, in addition to the rapid in-
crease in the use of those fuels in developing and growing countries 
such as China and India.

Thus far, the federal government has very persistently, yet so far un-
persuasively, tried to prevent this case from ever going to trial. While a 
review of the entire case record would take up considerable length, a 

CONTINUED...
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review of the key points on the timeline will be highlighted. The fossil 
fuel industry initially intervened in the case as defendants, joining the 
U.S. government in trying to have the case dismissed, but later request-
ed to withdraw from the case, after initial motions to dismiss the case 
were denied. The first motions to dismiss were decided in April 2016, 
when U.S. Magistrate Judge Thomas Coffin ruled in favor of the climate 
plaintiffs, recommending denial of both motions. Magistrate Judge 
Coffin characterized the case as an “unprecedented lawsuit” addressing 
“government action and inaction” resulting “in carbon pollution of the 
atmosphere, climate destabilization, and ocean acidification.”

U.S. District Court Judge Ann Aiken upheld Magistrate Judge Coffin’s 
recommendation, with the issuance of an historic November 10, 2016 
opinion and order denying the motions. Judge Aiken wrote: “This is 
no ordinary lawsuit. This lawsuit is not about proving that climate 
change is happening or that human activity is driving it. For the 
purposes of this motion, those facts are undisputed. The questions 
before the court are whether defendants are responsible for some of 
the harm caused by climate change, whether plaintiffs may challenge 
defendants’ climate change policy in court, and whether this court can 
direct defendants to change their policy without running afoul of the 
separation of powers doctrine.”

When the government sought an interlocutory appeal of that order, 
Judge Aiken denied their motions. In July, 2017, the government 
promptly filed a writ of mandamus to the Ninth Circuit Court of Appeals 
to dismiss the case. After oral arguments at the Ninth Circuit the court 
on March 7, 2018 issued an opinion rejecting the Trump administra-
tion’s “drastic and extraordinary” petition for writ of mandamus. Shortly 
thereafter, U.S. Magistrate Judge Thomas Coffin set October 29, 2018 
as the trial date for Juliana v. United States, and then the Judge fol-
lowed that with an order denying the Trump Administration’s motion 
for protective order and a stay of all discovery. Next, in mid-July U.S. 
District Court Judge Ann Aiken heard oral arguments and considered 
the government’s next effort to end the lawsuit, a motion for summary 
judgment and motion for judgment on the pleadings. Two days later, 
the Ninth Circuit Court rejected the Trump administration’s second pe-
tition for writ of mandamus.

On July 30, 2018 the U.S. Supreme Court unanimously denied the 
Trump administration’s application for stay, preserving the U.S. District 
Court’s trial start date of October 29, 2018. The Court also denied the 
government’s “premature” request to review the case before the dis-
trict court had the opportunity to hear all of the facts that support the 
youth’s claims at trial. Later then, in October 2018, the Trump adminis-
tration filed another motion with the U.S. District Court for the District 
of Oregon to stay discovery and a third writ of mandamus petition with 
the Ninth Circuit Court of Appeals.

On October 15, 2018, U.S. District Court Judge Ann Aiken denied the 
motions brought by the Trump administration, but granted the mo-
tions in part by limiting the scope of the plaintiffs’ claims and dismissed 
the President from the case. Three days later, the Trump administration 
filed a second writ of mandamus petition and application for stay with 
the U.S. Supreme Court, asking it to circumvent the ordinary proce-
dures of federal litigation and stop the constitutional case Juliana v. 
United States. On October 19, 2018, the U.S. Supreme Court ordered a 
temporary, administrative stay while it considered the federal govern-

ment’s petition and asked plaintiffs to respond to it.

However, this response by the Court was possibly due the fact that Jus-
tice Anthony Kennedy, the Circuit Justice who had been responsible for 
the Ninth Circuit prior to his retirement, had retired at the end of July. 
His successor, Justice Brett Kavanaugh was confirmed to the Court only 
a short time prior to this point on October 6, 2018, and Chief Justice 
John Roberts had been temporarily acting as the Circuit Justice for the 
Ninth Circuit. On October 19, new Circuit Assignments were released 
by the Court, and now Justice Elena Kagan was assigned as the Circuit 
Justice of the Ninth Circuit. Circuit Justices are primarily responsible for 
dealing with certain types of applications that, under the Court’s rules, 
may be addressed by a single justice, such as emergency requests12, 
and therefore it seems that the temporary stay issued by the U.S. Su-
preme Court may have been related to these changes. With additional 
time for review, however, the Court remained true to previous rulings, 
as U.S. Supreme Court again denied the Trump administration’s appli-
cation for stay on November 2, 2018.

On November 5, the Department of Justice was back to the District 
Court, having failed to win over the Supreme Court, and it filed a mo-
tion for stay with the U.S. District Court for the District of Oregon and 
hours later filed an application for stay and another petition for a writ of 
mandamus with the Ninth Circuit Court of Appeals. On November 8, a 
panel of the Ninth Circuit Court of Appeals granted, in part, the Trump 
administration’s motion for a temporary stay of District Court proceed-
ings. Then, on November 21, 2018 Judge Aiken reluctantly certified the 
case for an Interlocutory Appeal to the Ninth Circuit Court of Appeals. 
Therefore, the trial has been put on hold pending further review by the 
Ninth Circuit Court, but the court only placed a temporary stay on the 
trial, so trial preparations are continuing. It is not clear when the Ninth 
Circuit will rule on the case now, but Judge Aiken indicated she would 
promptly issue a trial date once the Ninth Circuit lifts the temporary 
stay it placed on trial.

If, or when, the case does eventually proceed to trial, it is expected that 
there will be significant media coverage of the trial. It is also safe to ex-
pect continued appeals by the federal government in this matter, given 
their history of challenges and appeals at nearly every possible juncture 
of this case thus far, especially if trial continues all the way through to a 
verdict. The main issue here for the plaintiffs will be “Convincing a jury 
in the federal courtroom that (a constitutional right to a stable climate 
system) has been abrogated by the government as trustee in ignoring 
greenhouse gas emissions and changing atmospheric conditions while 
supporting the fossil-fuel industry will be the job of the plaintiffs.” Opin-
ions in this case are likely to hinge upon whether the issue is viewed 
as a political question, which the courts generally leave to the political 
(legislative/executive) branches of government, or whether it is viewed 
as a legitimate Constitutional right and issue. Other cases, particularly 
in state courts, are likely to proceed as well.

This case is certainly a most-unique and groundbreaking one, and re-
cently released scientific reports and other news reports seem to sup-
port the plaintiff’s position, including the recently released National 
Climate Assessment report. This Assessment is a requirement of leg-
islation signed during the administration of the late-President George 
H.W. Bush, the Global Change Research Act of 1990. Stay tuned, we will 
keep you informed.

1 “Brutal and Extended Cold Blast could shatter ALL RECORDS - Whatever happened to Global Warming?” – President Donald Trump via Tweet, @realDonaldTrump, 11/21/18. See also The Washington Post, 11/27/18. “The 
president said that “I don’t see” climate change as man-made and that he does not believe the scientific consensus. ‘One of the problems that a lot of people like myself, … we’re not necessarily such believers,’ Trump said. 
See Washington Post, Trump slams Fed chair, questions climate change and threatens to cancel Putin meeting in wide-ranging interview with The Post, Philip Rucker, Josh Dawsey, and Damian Paletta)
2 (See generally the report called the FOURTH NATIONAL CLIMATE Volume II: Impacts, Risks, and Adaptation in the United States, issued by a multi-Executive Agency group, U.S. Global Change Research Program 
(USGCRP), issued under The Global Change Research Act of 1990, which mandates that the USGCRP deliver a report to Congress and the President no less than every four years. https://nca2018.globalchange.gov/.)
3 Case No. 6:15-cv-01517-TC
4 First Amended Complaint, ¶ 16
5 http://www.columbia.edu/~jeh1/
6 Id. at ¶ 8
7 Id. at ¶ 1.

8 Id.
9 Id. at “Prayer for Relief,” ¶ 1.
10 Id. at “Prayer for Relief,” ¶ 7-8.
11 A recent CO2 atmospheric level was 409.18 ppm as of 12/3/18, compared to 407.04 ppm on 12/3/17.
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Why should you attend the Clean Show?
To learn about the latest products, trends and strategies that will help you

improve your business’s bottom line. The Clean Show is the main event for the 
laundering, dry cleaning and textile services industry.

www.cleanshow.com/cleanshow2019/Public/Enter.aspx#

Live Demonstration
Education
Networking



adjective 
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Messe Frankfurt, a leading trade show production company, has 
purchased the Clean Show from the Clean Executive Committee. 
The Clean Executive Committee is comprised of executive direc-
tors and CEOs from the show’s five sponsoring associations:

- Drycleaning & Laundry Institute (DLI)
- The Association for Linen, Uniform and Facility Services (TRSA)
- Coin Laundry Association (CLA)
- Association for Linen Management (ALM)
- Textile Care Allied Trades Association (TCATA)
- As a part of the acquisition, the five associations will maintain 
   their close involvement and Messe Frankfurt aims to continue 
   the Clean Show success story in the future. 

Riddle and Associates, led by trade show management veteran, 
John Riddle, has managed the Clean Show for decades and will 
manage Clean 2019 on behalf of Messe Frankfurt.

Clean 2017 attracted more than 11,000 trade visitors and 481 
exhibitors to Las Vegas in 2017.Trade Show Executive magazine 
recently awarded The Clean Show with its Fastest 50 Award in 
all three of its major categories: net square feet of paid exhibit 
space, number of exhibiting companies, and number of attend-
ees. 

The first show produced by Messe Frankfurt will be held in New 
Orleans, June 20-23, 2019. Future events are planned for Atlanta 
and Orlando in 2021 and 2023 respectively. 

Joseph Ricci, Clean 2019 Chairman of the Clean Executive Com-
mittee and President of TRSA, said, “Thanks to its expertise in 
organizing events for the textile-care sector and its leading in-

ternational position, we see Messe Frankfurt as being the right 
partner to ensure the continued development of the Clean Show 
and to position it optimally for the future.” 

Looking Ahead Messe Frankfurt will bring new technologies 
and a wealth of experience in managing trade shows to produc-
tion aspects of the Clean Show. 

DLI will continue to sponsor and promote The Clean Show going 
forward and will continue to present educational seminars at fu-
ture shows. DLI will also continue to staff its sponsor booth and 
host social gatherings including DLI’s Membership Reception. 
DLI will be represented on The Clean Show’s advisory council to 
offer guidance and input into the future.

Exhibitors and attendees will continue to enjoy all their favor-
ite aspects of The Clean Show that they’ve always valued: live 
“working” exhibits supported by the traditional package plan; 
expanded educational sessions along with the best production 
values in the trade show industry.
 
In an environment of record valuations for trade shows, the op-
portunity to sell the show now puts DLI in a position to maximize 
the value of its long-time ownership stake in Clean – while lever-
aging the sale terms that maintain DLI’s role in the show includ-
ing its sponsor booth, educational sessions, and signature social 
gatherings.

The financial security resulting from the sale will enable DLI to 
continue serving members for many years to come and accel-
erate the pursuit of DLI’s mission to help member dry cleaners 
succeed.

Clean Show Sale Benefits DLI Members

Attorney Don Gallo

44 Years of Working 
with WFI



 


Waukesha
262.409.2283
dgallo@axley.com

 Î Construction
 Î Environmental

LAW@AXLEY.COM • AXLEY.COM



Tuesday, June 11, 2019
11:00 am - 6:00 pm

River Club of Mequon
Mequon, WI

Cost: $135 (includes 18 holes with cart, 
lunch, sleeve of commemorative golf balls, 
special hole events, refreshments, prizes, dinner, 
and MORE!)

11:00 am Registration & Putting Contest Qualifying

11:30 am Lunch on the Sundeck

12:30 am Shotgun Start - Everyone to your carts!
 
5:00 pm Cocktails & Putting Contest with $200 in cash prizes sponsored by: 
  Robertson, Ryan & Associates - Agents Matt & Tim Cruise

6:00 pm Dinner, more cocktails & prizes, prizes, prizes!

Company Name       Contact Person

Card Number

Exp. Date 3-Digit Security Code (found on back of card)

City/State/Zip
Address

Send to:  WFI - 11801 W Silver Spring Dr. Suite 200 - Milwaukee, WI 53225
Fax: (414) 464-0850   Phone: (414) 488-1692   Email: mike@wamllc.net

Address        City/State/Zip

Phone Number       E-Mail

Dinner Only ($50) - NAMES

Golfers ($135) - NAMES:

Yes, I want to sponsor this event!
I will be a $150 hole sponsor I will donate a raffle prize(s) 

WE ACCEPT CHECKS MADE PAYABLE TO WFI OR CHARGES TO DISCOVER, MASTERCARD, OR VISA ONLY. 

REGISTRATION FORM:

Schedule:
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DLI Sets Dates for Its 2019 Dry Cleaning Courses
The 2019 course schedule released by the Dry cleaning and 
Laundry Institute will have spring, summer and fall sessions of 
its signature dry cleaning courses plus an extra session of its in-
troductory course.

The standard 15-day General Dry cleaning Course consists of 
two sections: a one-week introductory course and a two-week 
advanced course. The two sections can be taken separately but 
they are scheduled back to back so students can, if they choose, 
take the full set in one three-week period.

Starting dates for the three-week sessions will be Feb. 25, July 
15 and October 28. The introductory course is designed to help 
industry newcomers or those with less than one year of pro-
duction experience learn about a variety of topics ranging from 
sorting dry cleaning loads and cleaning theory and dry cleaning 
machine operation to stain removal procedures and  using ten-
sioning equipment to improve finishing quality. Stain removal 
and pressing procedures for coats, pants and skirts are also cov-
ered.

The advanced course is for individuals who have completed the 
introductory course or have hands-on production experience 
and knowledge of basic stain removal and finishing techniques. 
This course delves more deeply into fiber characteristics and 
identification, fabric construction, use of bleaches, wetcleaning 
wool, silk and other fabrics, distillation, and maintenance and 
troubleshooting dry cleaning machine problems.

Other topics range from current regulations facing the industry 
to customers service techniques handling wedding gowns and 
the differences between the various types of dry cleaning sol-
vents.

When the full three-week cycle is taken together, the cost per 
students is less than taking them separately. The tuition for the 
full three-week set is $1,995 each for members or $1,695 each 
for two or more from the same member company; non-mem-
bers pay $2,895 each.

The introductory course when taken alone costs  $1,195 for DLI 
members or $1,095 each for two or more from the same mem-
ber company. Non-members pay $1,595 each.

The cost of the advanced course is $1,695 for DLI members or 
$1,495 each for two or more from the same member company. 
Non-members must $2,195 each.

The tuition covers classroom instruction, lunch, notebooks and 
other materials. Students must cover other expenses such as 
breakfast, dinner lodging expenses and travel. 

Scholarships are available for DLI members located in the Unit-
ed States and Canada. A stand-alone session of the introductory 
course will be offered August 19-23. Courses are held at DLI’s 
School of Dry cleaning Technology located in Laurel, MD, just  
outside of Washington D.C. and Baltimore. Class hours are from 
9 a.m. to 4:30 p.m., Monday through Friday.

For those unable to travel, DLI offers self-study courses on sev-
eral topics, including stain removal techniques, finishing proce-
dures in drycleaning, drycleaning and the environment and 
wetcleaning.

For information on any of the DLI offerings as well as the availability of 
scholarships and questions about making travel and lodging plans, call 
(800) 638-2627 or visit DLI‘s website, www.dlionline.org/education.

www.dlionline.org/education
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For board, staff & member information, to view 
the  calendar of events, and to see the various 

services we provide
Visit us at www.wiscleaners.com

Would YOU like to advertise in Impressions?
Contact Wisconsin Fabricare Institute: 

11801 W. Silver Spring Drive, Suite 200
Milwaukee, WI 53225

Phone: (414) 488-1692
Fax: (414) 464-0850

www.wiscleaners.com

New
Training
Options

DLI’s Fibers & Fabric and 
Wetcleaning Self Study 
Courses are
available online.

Study at your own pace 
and receive a certificate 
upon passing the exam.

Call 800-638-2627 or 
check it out at
DLIonline.org/Education



  

Please Support Our WFI Allied Trades

∙ Adco/R.R. Streets
∙ Axley Brynelson
∙ Cornerstone Processing Solutions
∙ Davis|Kuelthau, s.c.
∙ Don’s Modern Rug Laundry - A Division of 
  Don’s Leather Cleaning, Inc.
∙ EZ Products International Inc.
∙ EnviroForensics, Inc.
∙ E. Weinberg Supply and Equipment
∙ Foster-Stephens, Inc.
∙ Harris Pillow Supply, Inc.
∙ Herb Fitzgerald Company

∙ KPRG & Associates, Inc.
∙ Leather-Rich, Inc. 
∙ Liberty Mutual Insurance
∙ LKH, Inc.
∙ Minnesota Chemical Company
∙ Pariser
∙ Pecard Chemical Company, Inc.
∙ Ramboll Environ
∙ Robertson Ryan & Associates
∙ Sankosha USA, Inc.
∙ Tri-Supply Company
∙ Thuemling Industrial Products
∙ Wausau Chemical Corporation

WISCONSIN FABRICARE INSTITUTE, INC.
11801 W. Silver Spring Dr., Suite 200
Milwaukee, WI 53225


